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LVT Combats Soaring Temperatures
Why is it so hot? There are daily reminders of heat advisories for this area. The
most important reason is latitude. Florida is, with the exception of Hawaii, the
southernmost state in the nation. As a consequence, during both summer and
winter, at noon, the sun is higher on the horizon than in states farther north. This
means its rays are striking the state at a higher angle. And, let's not broach the
humidity.
So how are LVT staff and residents combating the sum-
mer heat? “It's been tough admits Mike, one of the | R s |
grounds crew workers, who maintains the 110 acre prop- ]
erty. He and his crew spend their workday outdoors ——
trimming, mowing, pulling weeds and more. “We drink a
lot of water and electrolyte drinks. When overheated, it al-
so helps to splash luke warm water on our wrists.”

Matt has been landscaping at LVT for over 14 years. “My
dad showed me how to work outdoors.” Like the other
grounds crew workers, he stays hydrated and takes
breaks when needed.

ike trimming bushes — one of
the duties he finds satisfying.

“I learned from these guys,” said Corian, who shadows
Matt frequently on the terrain. “l| like the money and my coworkers. | also like
what we’re doing for the residents.”

Larry works at his normal pace, and like the other grounds crew workers, he
drinks a lot of water and Gatorade. “The company bought us water pitchers,
which helps.”

In the meantime, housekeepers are also outside —- walking to service residents’
units. “When assigned to the perimeter of the community building, there’s a lot of
outdoor walking,” said Alexis, who keeps a cool drink on her cart. Still, "It's hot,
really hot.”

Trolley Driver Dan has been here for over 11 years. He “ acclimatizes over the
spring and summer months.” His shift starts at 10 am to pick up residents in what
he calls “Mr. Roger’s neighborhood.”

While residents enjoy air conditioning, they keep their blinds closed and run fans
to minimize their soaring electric bills this time of year. An indoor walking class
and treadmills also keep them moving.

Supposedly, the hottest month of the year in Orlando is July, with an average
high of 90°F and low of 75°F. The cool season lasts for 2.7 months, from
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December 4 to February 25, with an average daily high temperature below 74°F.
Those weather forecasters can’t fool us. In August temperatures have been
over 95 degrees daily.

To manage the summer heat, prioritize hydration by drinking plenty of water and
avoiding sugary or alcoholic drinks. Opt for lightweight, loose-fitting, and light-
colored clothing, and spend time in air conditioned spaces whenever possible.
Consider cooling accessories like a portable fan or cooling towel, and take cool
showers or baths.

Mike, Coren, Larry and Matt get ready for a long day
working outdoors.

The walking class keeps residents cool during heat wave.

Ellen Stitsi keeps her cool walking on treadmill.

By Mary Pat, LVT Resident




The Best New Apps for Low Vision

Al Is Transforming Low-Vision Technology

Al is opening new doors for people who are blind or have low vision. Instead of
reaching for reading glasses, users can now snap a photo and have Al describe
the image through headphones—making everyday tasks more accessible.

Seeing the World Differently

Apps like Be My Al, a collaboration between Be My Eyes and OpenAl, allow us-
ers to upload photos and receive detailed, real-time descriptions. Writer Milagro
Costabel praises its ability to describe outfits, menus, and surroundings with nu-
ance. Unlike older apps, Be My Al lets users ask follow-up questions about imag-
es, making it more interactive and useful.

Still, users raise concerns about accuracy and privacy. Al can misinterpret imag-
es, and blind users may not catch errors without prior knowledge of the scene.

Other helpful apps include:

o Seeing Al (Microsoft): Offers image descriptions and has improved with recent
updates.

o ChatGPT: Can describe images and respond via voice or text.
Navigating with Al

Apps like Lazarillo and Oko help users move through cities more safely:

o Lazarillo provides audio directions outdoors and indoors (in supported loca-
tions), guiding users through businesses, schools, and transit hubs.

e Oko uses a phone’s camera to detect walk signals, alerting users with vibra-
tions and voice prompts. It's designed to complement—not replace—existing
mobility tools.

All these apps are free and available for iPhone and Android, offering new ways
for people with low vision to interact with the world.

Blog posting provided by Society of Certified Senior Advisors




LVT Wearhouse Expansion Underway

The LVT Wearhouse is where employees have first dibs on donated merchan-
dise from residents who have too much stuff. It includes furniture, household
items, clothing, kitchen supplies, jewelry, games, and more. It is open every pay-
day, and residents are welcome to shop there too. It is not open to the public.

“As a rule, we don’ give anything away,” said Pete Czech, Resident Association
(RA) Vice President, who is responsible for the successful operation of the
Wearhouse, but there is no longer room for all the residents’ donations. That's
why the construction of ‘Furniture Plus’ is underway.

The new facility is 60-feet-by-24 feet and has air conditioning. Right now, there
are two small buildings —- 12-feet-by-24-feet without air conditioning.

Pedro Beltran, LVT Director of Plant Operations, and his team
are doing a lot of the work. An electrician, Pedro is installing
the electricity and Jeremy is in charge of construction. Their
responsibilities vary — no two days are alike. “The residents
come first,” emphasized Pedro. “If there is a problem, we find
the solution.”

e i —
“We need more room and air conditioning because items can A e
go bad,” said Jack Bazner, manager of Furniture Plus. The i , s
two old buildings are closed over the summer because they Pedro Beltran installing
are full and it's too hot. But if a resident or employee is look- e fornew faciity.
ing for something in particular, he will help them find it.

Jack has developed a solid working relationship with the First Baptist Church of
Leesburg, which runs a thrift store, and Orphans Rock in Eustis, where all profits
help missions all over the world. That's why LVT donates excess items to both of
these worthy non-profit organizations.

When the new facility opens this fall, LVT plans to keep donations in house for
employees and residents. “Employees come first,” said Jack, who encourages
more employees to take advantage of the goods.

“The Wearhouse is the only dollar maker with the money earned going back to
residents for our use and enjoyment,” said Pete. “We make enough money to
fund all our expenditures.” They include employee scholarships, assistance for
residents in need, support special functions, and community improvements.

Although the furniture annex is closed, Marian Seidenstucker is in the home
goods shop every Monday through Friday morning, sorting donations. “There




may be nothing or 25 boxes of treasures left by residents. It’s like Christmas, you

never know what you are going to get.”
“It's a fun place to come and chat with friends,” said Marian, who has been man-

aging the facility for over seven years. With around 20 volunteers, they work as a

team and take pride in creating attractive displays.
Be sure to shop on LVT staff payday. When the new facility opens, there will be a

grand celebration in time for Christmas shopping.

Marian Seidenstucker managed the Home goods

Jack Bazner at the Furniture Plus facility. department at WearHouse.

Construction is underway.
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Residents’ Association VP Pete Czech
oversees the Wearhouse operation.

By Mary Pat (LVT Resident)




A Traditional American Social Dance for Every Generation

Contra Dance: A Timeless American Tradition for All Ages

Every week in town halls and churches across the U.S., people from age 10 to 100
gather for contra dancing—a lively, intergenerational social tradition with roots in
the 1600s. Revived in the 1970s and gaining momentum again post-pandemic,
contra dance blends elements of square and swing dancing, welcoming individu-
als, couples, and groups alike.

What Is Contra Dance?

Contra dancing features live music—typically fiddle-led, with banjo, piano, accordi-
on, and more—playing upbeat Irish, old-time, or bluegrass tunes. Dancers switch
partners throughout the evening, making it a highly social experience. Each dance
lasts 2—3 hours and follows a repeating 64-beat pattern, guided by a caller who
teaches the moves.

Health and Community Benefits

Dance is proven to boost physical and mental health. Studies show it improves bal-
ance, strength, and even helps treat depression. Intergenerational activities like
contra dancing also enhance well-being across age groups—Kkids gain empathy
and reading skills, teens feel more purposeful, and older adults report better cogni-
tive health and fewer falls.

Voices from the Dance Floor

Steve Bilanow, 71, has danced for 35 years and met his wife through contra. “We
had 250 contra friends at our wedding,” he recalls. Amber Mills, 30, is newer to the
scene but loves the age diversity. “It's fun, social, and intimate,” she says. Alan
Gedance, 92, still dances despite balance challenges, calling the community “a vi-
tal part of life.”

Beginner-Friendly and Inclusive

No fancy footwork is required—just follow the caller’s instructions. Mistakes are
common and welcomed, making the dance accessible and non-intimidating. Contra
isn’t about performance; it's about connection and joy. For those who can’t dance,
joining the band is another way to participate.

More Than a Pastime

Contra dance is more than tradition—it’s a vibrant, welcoming way to meet neigh-
bors, stay active, and share joy across generations.

Blog posting provided by Society of Certified Senior Advisors
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WMlemtinhly O©rppertumitices

BOGGY BEAR STUFFING
Monday, September 1st at 1:00 PM
Smiles for Miles!

SEPTEMBER BIRTHDAY BASH
Thursday, September 4th at 5:00 PM

FUN BINGO
Friday, September 5th at 10:00 AM

“A TRIBUTE TO BARBRA”
Tribute Artist, Sharon Owens
Friday, September 5th at 6:00 PM

COLLAGE CARD MAKING
w/ Judith Ann Baldoni
Monday, September 8th at 2:00 PM

DINNER AT THE STOCKYARD
in DeLand
Tuesday, September 9th

SPECIAL PRESENTATION
“What is Dementia, Really?” Pt. 1
Thursday, September 11th at 10:30 AM

CARD MAKING W/ JACKIE
Friday, September 12th at 10:00 AM

‘SING DOWN THE GLORY” AT GRACEWAY
Sunday, September 14th

BIG RED BUS
Tuesday, September 16th
10:00 AM - 5:00 PM

NAME THAT TUNE W/ MIKE & FRIENDS
Thursday, September 18th at 2:00

ANDROID CLASS
Monday, September 22nd at 1:00 PM

LVT SOCIAL SERVICES GROUP

““Muscle Matters: How Seniors Can Stay Strong,

Active, and Independent” W/ Heather Thomas
Tuesday, September 23rd at 3:00 PM

MEN’S SOCIAL
Thursday, September 25th at 3:00 PM

RESIDENTS’ ACADEMY
Thursday, September 4th at 10:30 AM
Alan Koch will present “The History of the B52”

DISCO DAY
Friday, September 5th ~ ALL DAY

‘DIRTY SODA” BAR
Friday, September 5th at 11:00 AM

IPHONE CLASS
Monday, September 8th at 1:00 PM

RESIDENT ASSOCATION MEETING
Tuesday, September 9th at 1:30 PM

PATRIOT DAY FLAG CEREMONY
Thursday, September 11th at 8:15 AM

LADIES’ SOCIAL
“Make up for the Mature Woman”
Thursday, September 11th at 3:00 PM

LUNCH AT COOK’S BUFFET
In Deland
Friday, September 12th
IPADS, TABLETS & MORE
Monday, September 15th at 1:00 PM

RESIDENTS’ ACADEMY
Thursday, September 18th at 10:30 AM
Mary Shukle will present “Numerology”

ICEHOUSE THEATER
*GROUP A**
Saturday, September 20th ~ Leaving at 1:00 PM

MALL SHOPPING TO ALTAMONTE MALL
Tuesday, September 23rd

SPECIAL PRESENTATION
“What is Dementia, Really?” Pt. 2
Thursday, September 25th at 10:30 AM

“BROADWAY SHOW W/ DYANNE AWE”
Friday, September 26th at 2:00 PM

ICEHOUSE THEATER
*GROUP B**
Saturday, September 27th ~ Leaving at 1:00 PM
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Fruits and Veggies — More Matters Month

Fruits & Veggies — More Maters Month is a good time to check on your fruit and
vegetable intake to make sure you are getting enough. There is a chance you are
falling short, since about 90% of Americans eat too few vegetables, and 80%
don’t eat enough fruit.

The Dietary Guidelines recommend aiming for 272 cups of vegetables and 2 cups
of fruit per day (in the average 2,000-calorie diet). Fill half your plate with vegeta-
bles and fruit at every meal to reach this goal. Getting enough produce helps re-
duce the risk of cancer, heart disease and dementia.

Tip: Fresh, frozen or canned are all good — eat what you can access, afford and
enjoy.

Fish with Fresh Peach Salsa

1 large tomato, diced 172 tsp dried oregano
1 cup diced fresh peaches 1 tsp paprika
Ya cup finely diced red onion 1 tbsp lime juice

1 jalapefo pepper, finely chopped V4 cup fresh chopped cilantro
7a tsp cayenne pepper (optional) 5 |hs tilpia or other white fish

72 tsp salt, divided 1 tbsp extra-virgin olive oil, divided

RECIPE

In a small bowl, combine tomato, peaches, onion, jalapefo, lime juice and
cilantro. Stir well. Salt to taste. In a second small bowl, combine oregano, papri-
ka, remaining salt and cayenne pepper (if using). Brush fish with 1 tsp oil. Sprin-
kle with spice mixture. Add remaining oil to nonstick pan set over medium heat.
Pan-fry until fish flakes easily with fork (10 minutes per inch of thickness). Serve
fish topped with peach salsa.

Makes 4 servings. Per serving: 276 calories | 46g protein | 7g total fat | 2g saturated fat
3.5g mono fat | 1g poly fat | 7g carbohydrate | 5g sugar (0g added sugar) | 2g fiber| 410mg sodium

Sept. 2025 Wellness Newsletter Series, brought to you by McGriff Insurance
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Lakeview

Terrace Retirement Community

3.1K likes « 3.2K follow

& Contact us 1l Liked © Message

Many of you have heard about our Facebook page, so why not jump in
and “Like” and “Share” our page with a friend.
Find us at “Lakeview Terrace Retirement Community.”

Lakeview Terrace Mission Statement
To Provide a Community
Where residents will feel secure,
Be able to enjoy meaningful relationships
And activities of interest;
Where one can be autonomous and
Can live independently,
Yet have available
Quality care and services
And, above all,

Experience joy.

eview 200 Clubhouse Vista Road, Altoona, Florida 32702-9609
'_?ermc'e 352-669-3148 « 800-343-1588

k A Not-for-Profit www.LakeviewTerrace.com
g Life Care

Community Contact us at lifecareinfo@LakeviewTerrace.com

Lic # 88029
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